
MORE THAN HALF OF GEN-Z STRUGGLE TO GET ON THE CAREER LADDER AS 

AVERAGE COST OF JOB INTERVIEW EXCEEDS £100 

 

● The average cost for 16-24-year-olds to secure a new job is £103.15, with candidates 

typically spending £31.28 on new clothes and £22.54 on travel 

● A third (32%) of Brits plan to look for a new job in 2023 – one in 12 (8%) say the cost of the 

recruitment process will prevent them from moving 

● Trainline has launched The Interview Store to provide visitors with a FREE interview outfit, a 

£10 discount off their train travel, and 1-1 sessions with career coach Alice Stapleton 

● The Interview Store will be open 07:30 – 19:00 from 28 February until 2 March within 

London Waterloo Station. Advance bookings can be made here: 

www.eventbrite.co.uk/e/the-interview-store-tickets-550822353487  

 

Tuesday 28th February, London: The majority (53%) of Gen-Z say they’re finding it difficult to get on 

the career ladder as the average cost of attending interviews has reached over £100, according to 

new research announced today.  

 

Trainline surveyed 2,000 adults from across the UK and discovered the average pursuit for a new 

role costs 16-24-year-olds a total of £103.151, with candidates typically spending £31.28 on new 

clothes and £22.54 on travel to simply attend the interviews before securing a job offer. As a result, 

despite only two out of five (39%) Brits being satisfied in their current role, just a third (32%) plan to 

look for a new job in 2023 and more than one in 12 (8%) say the cost of the recruitment process will 

prevent them from moving.  

 

Following these findings, Trainline has launched The Interview Store at London Waterloo Station to 

provide candidates with a less stressful and more cost-effective solution to tackle the recruitment 

process. The pop-up space will offer visitors a range of pre-loved outfits to ensure a more 

sustainable shopping experience, with all items available for FREE. Trainline will also be offering a 

limited discount of £10 off to subsidise their train travel to interviews.  

 

The pop-up space will be particularly helpful for Gen-Z seeking to kickstart their careers, with the 

research showing two-thirds (64%) of them are actively looking for a new job. Indeed, while the 

average Brit goes through the recruitment process every 4 years, this drops dramatically to just 14 

months for 16-24-year-olds motivated to climb the career ladder. Although 45% say the rising cost-

of-living has made them more stressed, four out of five (82%) of Gen-Z still feel under pressure to 

purchase new clothes for job interviews because the majority (53%) believe wearing an outfit 

they’re not happy with negatively impacts their performance. In contrast, half (49%) feel more 

confident and prepared when dressed in a new outfit. 

 

Career coach, Alice Stapleton, will also be attending The Interview Store following results that three-

quarters (73%) of Brits admit that they find the interview process stressful. A third (34%) say they get 

nervous because they fear there will be an intimidating interviewer, while a quarter say they suffer 

 
1 £103.15 total is the result of the average 16-24-year-old spending £31.28 on clothes, £22.54 on travel, £27.36 on food, 
and £21.97 on drink 

http://www.eventbrite.co.uk/e/the-interview-store-tickets-550822353487


from confidence issues (25%) or find it difficult to talk about their experience (23%). Meanwhile, a 

fifth (19%) of 18-24-year-olds worry that they’re underqualified for the job.  

 

Alice Stapleton, career coach and supervisor, said: “Interviews can be incredibly nerve-wracking. 

We can get nervous and anxious, mainly because we don’t know what to expect. There’s also a lot of 

pressure to present ourselves in the best way possible, in what can be a very unnatural and forced 

scenario. The Interview Store is a great initiative which will provide many people with the tools to 

tackle the recruitment process, and I’m looking forward to coaching those that attend and 

answering any career questions they might have to help put them at ease. It will be great to help 

people feel prepared for their interview, comfortable in what they’re wearing, as well as confident 

and calm enough to make the most out of the opportunity they have invested in." 

 

A fifth (22%) of Brits admit they don’t know how they should dress for a job interview, leading two 

out of five (42%) to stress that they don’t have anything suitable to wear. The research highlighted 

the confusion with three out of five (57%) thinking you should wear the most formal version of how 

you would expect to dress if you were to get the job, while two out of five (42%) believe you can 

dress more casually for interviews nowadays. A third (33%) of Gen-Z think wearing a suit to an 

interview is outdated, and half (47%) believe buying a new suit for an interview would be a waste of 

money.  

 

Of course, the recruitment process has also changed following the introduction of hybrid working. 

Half (51%) of those who have been involved in a recruitment process since the pandemic have had 

an in-person interview, compared to two out of five virtually (44%) and a third (34%) over the 

phone. However, a third (32%) of Brits confess they have only formally dressed the top half of their 

body which is on camera, and a fifth (21%) admit they have still purchased new clothes for a virtual 

interview. Instead, they look for new ways to impress. A quarter (23%) have done a virtual interview 

in a different location, a fifth (21%) have read their notes from a screen, and one in 25 (4%) have had 

people sit in to help them with answers. 

 

Mike Hyde, Chief Data Officer at Trainline, said: “Appling for a new job can be a stressful and 

expensive process, and the research has shown that young adults seeking to climb the career ladder 

are hit harder and more often than anyone else. We are delighted to open The Interview Store to 

support job seekers by providing both free clothing and discounted travel to attend their interviews, 

as well as advice on how to overcome confidence issues and handle those tricky questions. 

 

“At Trainline, we are always looking for opportunities for travellers to keep more of their hard-

earned money in their pockets. Our customers save an average of 35% by purchasing their train 

travel directly with us every day2, while all 16–30-year-olds are eligible to save a third off their train 

journeys3 with either a digital 16-25 Railcard or 26-30 Railcard. We hope to welcome you to our pop-

up in London Waterloo Station.” 

 
2 Average savings made by UK customers from Advance fares, SplitSave and/or Railcard discounts, where available v. 
equivalent flexible fare without a Railcard or SplitSave. Subject to availability and eligibility. See Trainline T&Cs for further 
information. 
3 Applies to selected train fares. See Trainline's Railcard terms for full details of each Railcard, eligible tickets and travel 
times. 

https://www.thetrainline.com/trains/great-britain/railcards/16-25-railcard
https://www.thetrainline.com/trains/great-britain/railcards/26-30-railcard
https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.thetrainline.com%2Fterms%23railcards&data=04%7C01%7CKate.Howarth%40thetrainline.com%7C85ba5e67fe024e1e79a208d97c0f58e6%7Ccdf9b898a22443e1a3acb6fd8a25539c%7C0%7C0%7C637677227621626869%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=VSXFIdDO2EfY1W42rPLAFNb3fr%2FLsUoHE7tLLTAXU7Q%3D&reserved=0


 

The Interview Store will be open 07:30 – 19:00 from Tuesday 28 February – Thursday 2 March and 

can be found within London Waterloo Station. Walk-ins are available and for those who want to 

reserve their spot in advance, you can book your place at www.eventbrite.co.uk/e/the-interview-

store-tickets-550822353487.  

 

- ENDS -  

Notes to Editors:  

Censuswide surveyed 2,000 adults from across the UK between 06.02.23 – 08.02.23 

Discount Offer Terms & Conditions: 

Min basket of £10 GBP (excluding any booking fees), for UK train tickets only. Promo Code valid once for trips booked before 

31/05/23. Cannot be used in conjunction with other Trainline offers or applied to Season tickets and can only be applied 

once. Promo Code end on 31/05/23 subject to availability. Terms and Conditions. 

About Trainline 

Trainline is the leading independent rail and coach travel platform selling rail and coach tickets to millions of travellers 

worldwide. Via our highly rated website and mobile app, people can seamlessly search, book and manage their journeys all 

in one place. We bring together millions of routes, fares and journey times from 270 rail and coach carriers across 45 

countries. We help our customers find the best value fares for their journey and smart, real time travel information on the 

go. Our aim is to make rail and coach travel easier and more accessible, encouraging people to make more environmentally 

sustainable travel choices. 

http://www.eventbrite.co.uk/e/the-interview-store-tickets-550822353487
http://www.eventbrite.co.uk/e/the-interview-store-tickets-550822353487
https://www.thetrainline.com/terms

